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MASSOUD MOSLEHPOUR (穆馬速)  
(mm@asia.edu.tw) or (writetodrm@gmail.com)  

 

EDUCATION 
Doctorate of Philosophy, University of Missouri-Columbia, Missouri, December 1995 
 Industrial Technology  
 (Support Areas: Higher and Adult Education; Curriculum Development; Spanish) 
Education Specialist, Central Missouri State University, Missouri, December 1990 
 Educational and Human Resources 
 (Support Areas: Industrial Technology; Higher and Adult Education) 
Master of Science, Central Missouri State University, Missouri, December 1988 
 Industrial Technology 
 (Support Areas: Electronics Technology; Industrial Management) 
Bachelor of Science, Central Missouri State University, Missouri, May 1987 
 Electronics Technology 
 
RESEARCH IMPACT (AS OF JUNE 2026) 

Total Citations: 6,125 all (5,664 since 2021) 
h-index: 38 (37 since 2021) 
i10-index: 82 (77 since 2021) 

WORLD TOP 2% SCIENTIST (AS OF SEPTMEBER 2025) LINK 
 
TEACHING EXPERIENCES (past 20 years) 
 
Associate Professor, Department of Business Administration, Asia University (亞洲大學) 
 Taichung, Taiwan, February 2019 – Present 

• Course Development: Developed the graduate course "Corporate Culture and Ethics," which enhanced students' cultural 
and personal awareness. This initiative led to a 15% increase in student enrollment for the class. 

• Secured Research Funding: Successfully secured several million NT$ in research funding for projects on Artificial 
Intelligence, Gender Equity, and Technology Management Education. 

 
Associate Professor, California State University San Bernardino,  
 San Bernardino, USA, January 2020 – Present 

• Increased Student Engagement: Successfully boosted student interest in asynchronous online classes by developing an 
innovative teaching method using the Cengage platform, making learning more engaging and less stressful. 

• Improved Academic Performance: Achieved a significant improvement in class averages, raising the course average from 
75 to 89 in online courses through enhanced instructional design and interactive learning tools. 

 
Assistant Professor, Department of Business Administration, Asia University   
 Taichung, Taiwan, February 2008 – January 2019 
Visiting Professor, California State University San Bernardino, January 2020 - august 2020  
 San Bernardino, USA 
Visiting Scholar, Saigon Institute of Technology, September 2018 - January 2019  
 Ho Chi Minh City, Vietnam 
Visiting Scholar, Beijing Foreign Language University, August 2018 - September 2018 
 Beijing, China 
Visiting Scholar, National University of Mongolia, July 2018 - August 2018 
 Ulaanbaatar, Mongolia 
Visiting Professor, General Education Center, China Medical University (中國醫藥大學) 
 Taichung, Taiwan, February 2009 – July 2010 
Assistant Professor, Department of Applied Foreign Languages, The Overseas Chinese University of Technology  
 Taichung, Taiwan, August 2000 – February 2008 
Adjunct Assistant Professor, Department of International Trade, Department of Accounting, & Foreign Language Center,  
 Providence University (靜宜大學) 
 Taichung, Taiwan, August 2001 – June 2005 (Part-time) 
 
  

https://topresearcherslist.com/Home/Profile/1167711
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ADMINISTRATIVE EXPERIENCES (past 20 years) 
EMI Project, Chief Executive Officer, College of Management, Asia University  
 Taichung, Taiwan, August 2023 – Present 

• Project Leadership: Launched the EMI Project, which successfully integrated English as a Medium of Instruction (EMI) 
across all departments at Asia University, leading to a 15% increase in student engagement and improved English 
proficiency among Taiwanese students. 

• International Conference Organization: Organized a major international conference that brought together scholars, 
students, and presenters from five different countries and continents, fostering global collaboration and academic 
exchange. 

 
AACSB, Chief Executive Officer, College of Management, Asia University  
 Taichung, Taiwan, February 2014 – February 2021 

• Report Management and Communication: Led the preparation and editing of all AACSB accreditation reports, ensuring 
accurate and comprehensive documentation. Maintained consistent and clear communication with the Peer Review Team 
to facilitate the accreditation process. 

• Event Organization: Successfully organized a 3-day AACSB evaluation event, coordinating logistics and ensuring a 
smooth and productive visit for the review team. 

• Training and Preparation: Conducted training sessions and informational meetings for students and faculty, ensuring 
that all stakeholders were well-prepared and informed about the AACSB visit and its significance. 

• Successful Accreditation: Achieved AACSB accreditation within two years, overcoming a 10-year delay in the process, 
which significantly enhanced the College of Management's reputation and global standing. 

 
Director of International Affairs Office, The Overseas Chinese University of Technology (僑光科技大學) 
 Taichung, Taiwan, August 2002 – August 2003 
 Responsible for drawing educational agreements, contracts, and establishing student/faculty exchange relationship with 

foreign universities around the world, writing proposals to the Ministry of Education (MOE), and recruiting students for summer 
study/travel programs in US, Canada, England, and Japan 

 
Chief Executive Officer, International Affairs & IMBA Curriculum Director 

College of Management, Asia University 
Taichung, Taiwan; February 2016 – Present 

• Internationalization Leadership: Spearheaded the internationalization of the College of Management, successfully 
establishing partnerships with numerous global universities, which led to a 20% increase in international student 
enrollment. 

• International Students Director: Managed the recruitment, orientation, and support services for international students, 
resulting in improved student satisfaction and retention rates. 

• IMBA Curriculum Development: Directed the IMBA curriculum, introducing innovative courses and global perspectives 
that enhanced the program's reputation and attracted top-tier international students. 

 
Chairman of Language Center, The Overseas Chinese University of Technology (僑光科技大學) 
 Taichung, Taiwan, August 2003 – July 2007 
 Oversee, support, evaluate, and monitor general English courses and curriculum for all departments in OCIT; Organize 

English related activities for OCIT students; Responsible for applying and overseeing English improvement grants and 
activities funded and supported by MOE 

 
CROSS-CULTURAL ACHIEVEMENTS AND INTERNATIONAL COLLABORATIONS 

• International Collaboration with Global Universities: Spearheaded partnerships with over 15 universities 
across Asia, Europe, and North America, facilitating exchange programs, joint research projects, and dual-degree 
offerings. This collaboration not only enhanced the global exposure of students and faculty but also led to co-authored 
publications in international journals. 

• Cultural Exchange Initiatives: Led the development and implementation of cross-cultural programs that connected 
students from diverse backgrounds. These initiatives included cultural immersion workshops, international guest lectures, 
and virtual exchange sessions, which significantly improved cultural awareness and adaptability among students. 

• Organizing International Conferences: Successfully organized an international conference that brought together 
scholars from five different countries across three continents. The event fostered cross-cultural academic exchanges, 
resulting in collaborative research projects and publications that addressed global business challenges. 
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PUBLICATIONS (2026-2021) (Journals and Conferences) 
 
 

A) SSCI/SCI/ESCI (♦corresponding author) (past 5 years) (Top 5%) (SJR Q1) 
 

1. Liu, X., Chau, K. Y., Chang, T. C., & ♦Moslehpour, M. (2026). Driving Sustainable Performance Through Green Business 
Strategy, Artificial Intelligence Capability, and Green Supply Chain Management: The Mediating Roles of Knowledge 
Integration and Green Innovation. Corporate Social Responsibility and Environmental Management.  
(JCR Q1; TOP 4.6%; JIF=9.1) (SJR Q1; 2.294) https://doi.org/10.1002/csr.70397  

2. Ying, Z., Chang, T. C., ♦Moslehpour, M., Ismail, S., & Pardaev, J. (2026). Driving Sustainability Through CSR, Artificial 
Intelligence, and Green Supply Chain; The Role of Green Innovation Capabilities & Digital Maturity. Corporate Social 
Responsibility and Environmental Management. (JCR Q1; TOP 4.6%; JIF=9.1) (SJR Q1; 2.294) 
https://doi.org/10.1002/csr.70642  

3. Sun, W., Sibghatullah, A., ♦Moslehpour, M., & Khudoykulov, K. (2026). Driving Circular Economy Practices in Electronics 
and Electrical Industry in China: The Roles of Green Knowledge Sharing and Collaboration, and Digitalization. Corporate 
Social Responsibility and Environmental Management 1-14. https://doi.org/10.1002/csr.70452  (JCR Q1; TOP 4.6%; 
JIF=9.1) (SJR Q1; 2.294) 

4. Shao, H., Chau, K. Y., Zaman, A., ♦Moslehpour, M., & Pan, X. (2026). Machine learning frameworks to analyze climate 
change impact on hydropower productivity. Applied Water Science, 16(3), 54. https://doi.org/10.1007/s13201-025-02677-x   
(JIF=5.7) (SJR Q1; 1.197) 

5. Moslehpour, M., Shalehah, A., Pham, V. K., & Walawalkar, A. M. (2026). Branding the Vote: The Strategic Role of 
Candidate Image in Political Marketing on Social Media. Journal of Political Marketing, 1–23. 
https://doi.org/10.1080/15377857.2026.2620061 (JIF=1.7) (SJR Q1; 0.675) 

6. Yuan, C. C. J., Moslehpour, M., Rizaldy, H., & Altanstesetg, P. (2026). Food, environment, and profitability: exploring the 
triple bottom line in restaurant businesses. Management of Environmental Quality: An International Journal, 1-20. 
https://doi.org/10.1108/MEQ-10-2025-0709 (JIF=1.2) (SJR Q1; 1.15) 

7. Sadiq, M., Chau, K. Y., ♦Moslehpour, M., Brezina, I., & Leong, M. K. (2025). Digital Platforms, Innovation Networks, and 
Institutional Support in Circular Economy Adoption: A Moderated Mediation Analysis in Cambodia and 
Vietnam. Technology in Society, 103186. https://doi.org/10.1016/j.techsoc.2025.103186  
(JCR Q1; TOP 2.2%; JIF=12.5) (SJR Q1; 2.559) 

8. Wang P, Aldeehani TM, ♦Moslehpour, M., Pardaev J (2025;), "Aligning Islamic ethical finance and ESG in China’s green 
investment strategy in the Middle East". International Journal of Islamic and Middle Eastern Finance and Management, 
Vol. ahead-of-print No. ahead-of-print. https://doi.org/10.1108/IMEFM-08-2025-0637  
(JCR Q2; TOP 38.2%; JIF=2.2) (SJR Q2; 0.525) 

9. Moslehpour, M., Tiwari, A. K., & Ebrahimi Pourfaez, S. (2025). The effect of social media marketing on voting intention; 
an application of multidimensional panel data. International Journal of Emerging Markets, 20(8), 3531-3558. 
https://doi.org/10.1108/IJOEM-08-2022-1250 (JCR Q1; TOP 20.01%; JIF=3.0) (SJR Q1; 0.739) 

10. Ma, J., Lin, C. Y., Altantsetseg, P., & ♦Moslehpour, M. (2025). Optimizing sustainable performance through green 
entrepreneurial orientation, market orientation, green supply chain management practices, environmental dynamism, and 
resource capabilities: evidence from technological firms. International Entrepreneurship and Management Journal, 21(1), 
99. https://doi.org/10.1007/s11365-025-01136-y (JCR Q2; TOP 32.3%; JIF=3.9) (SJR Q1; 1.352) 

11. Firman, A., Chau, K. Y., Walawalkar, A. M., & ♦Moslehpour, M. (2025). Navigating the Future: Envisioning Metaverse 
Adoption in Indonesian Tourism Through the Technological–Organizational–Environmental (TOE) Framework. Journal of 
Theoretical and Applied Electronic Commerce Research, 20(2), 118. https://doi.org/10.3390/jtaer20020118 (JCR Q2; TOP 
26.66%; JIF=4.6) (SJR Q1; 0.952) 

12. Rizaldy, H., Moslehpour, M., Gupta, V., & Pham, V. K. (2025). Waking up to the costs of green technology adoption 
integrating economic and environmental priorities. Discover Sustainability, 6(1), 398. https://doi.org/10.1007/s43621-025-
01239-0 (JIF=3.0) 

13. Lin, P. K., Moslehpour, M., & Sulistiawan, J. (2025). Empowering innovation: how organizational and social support foster 
creativity in Indonesian TV station. Global Knowledge, Memory and Communication. https://doi.org/10.1108/GKMC-06-
2024-0393 (JIF=2.4) 

https://doi.org/10.1002/csr.70397
https://doi.org/10.1002/csr.70642
https://doi.org/10.1002/csr.70452
https://doi.org/10.1007/s13201-025-02677-x
https://doi.org/10.1080/15377857.2026.2620061
https://doi.org/10.1108/MEQ-10-2025-0709
https://doi.org/10.1016/j.techsoc.2025.103186
https://doi.org/10.1108/IMEFM-08-2025-0637
https://doi.org/10.1108/IJOEM-08-2022-1250
https://doi.org/10.1007/s11365-025-01136-y
https://doi.org/10.3390/jtaer20020118
https://doi.org/10.1007/s43621-025-01239-0
https://doi.org/10.1007/s43621-025-01239-0
https://doi.org/10.1108/GKMC-06-2024-0393
https://doi.org/10.1108/GKMC-06-2024-0393
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14. Lin, C. Y., Chau, K. Y., & ♦Moslehpour, M. (2024). Bridging the gap: The nexus of sustainability innovation, knowledge 
sharing, and green volunteerism for manufacturing entrepreneurial triumph. Journal of Innovation & Knowledge, 9(4), 
100570. (JCR Q1; TOP 0.47%; JIF=15.5) (SJR Q1; 3.341) 

15. Moslehpour, M., Dwikesumasari, P. R., Pappachan, P., Lin, P., Sakina, N., & Rahaman, M. (2024). Incorporating Web 
Semantics, the Technology Acceptance Model, and the Theory of Planned Behavior for Analyzing User Intentions on 
Dating Apps. International Journal on Semantic Web and Information Systems (IJSWIS), 20(1), 1-20. 
http://doi.org/10.4018/IJSWIS.356388 (JCR Q1; TOP 14.5%; JIF=5.6) 

16. Chau, K. Y., Wang, J., & ♦Moslehpour, M. (2024). The Impact of Technological Advancement and Green HRM Practices 
on the Sustainable Business Development in Vietnam. Engineering Economics, 35(2), 155-
168.  https://doi.org/10.5755/j01.ee.35.2.33189 (JCR Q2; TOP 27.85%; JIF=2.5) 
 

17. Moslehpour, M., Dadvari, A., Lin, P. K., & Odgerel, E. (2024). The role of internet celebrities in purchase intention and 
impulse buying. International Journal of Internet Marketing and Advertising, 20(2), 141-163. 
https://doi.org/10.1504/IJIMA.2024.137919 (JIF=1.3) 

18. Moslehpour, M., Kurrahman, T., & Sulistiawan, J. (2024). How does Cultural Intelligence Influence Teamwork Capability? 
The Role of Leader Emergence and Relational Identification. Engineering Economics, 35(1), 90-101. 
https://doi.org/10.5755/j01.ee.35.1.33012  (JIF=2.0) 

19. Moslehpour, M., Schafferer, C., Lewi, S., Kurniawati, D., Pham, V. K., & Faez, S. E. P. (2024). The Influence of Social 
Media Marketing on Voting Intention in Indonesia. Journal of Political Marketing, 1–28. 
https://doi.org/10.1080/15377857.2024.2303509 (JIF=1.7) 

20. Chau, K. Y., Wang, J., & ♦Moslehpour, M., (2024). The Impact of Technological Advancement and Green HRM Practices 
on the Sustainable Business Development in Vietnam. Engineering Economics, 35(2), 155-168. 
https://doi.org/10.5755/j01.ee.35.2.33189 (JIF=2.5) 

21. Dwikesumasari, P. R., Moslehpour, M., Sulistiawan, J., & Rizaldy, H. (2024). Investigating internal motivation in 
sustainable fashion consumption: attitude towards recycled and upcycled products. International Journal of Fashion 
Design, Technology and Education, 1–13. https://doi.org/10.1080/17543266.2024.2329191 (JIF=1.72) 

22. Chau, K. Y., Huang, T., ♦Moslehpour, M., Khan, W., Nisar, Q. A., & Haris, M. (2024). Opening a new horizon in green 
HRM practices with big data analytics and its analogy to circular economy performance: empirical evidence. Environment, 
Development and Sustainability, 26(5), 12133-12162. https://doi.org/10.1007/s10668-023-03725-9  (JCR Q2; TOP 33.4%; 
JIF=4.2) (SJR Q1; 0.958) 

23. Chien, F., Hsu, C. C., ♦Moslehpour, M., Sadiq, M., Tufail, B., & Ngo, T. Q. (2024). A step toward sustainable 
development: the nexus of environmental sustainability, technological advancement and green finance: evidence from 
Indonesia. Environment, Development and Sustainability, 26(5), 11581-11602. https://doi.org/10.1007/s10668-023-03424-
5  (JCR Q2; TOP 33.4%; JIF=4.2) (SJR Q1; 0.958) 

24. Moslehpour, M., Ekowati, D., & Sulistiawan, J. (2023). Corporate Sustainability Practices in Indian Automobile Industry: 
Enhancing Government Initiatives, Economic Improvements, and Environmental Practices. Engineering Economics, 34(4), 
456-469. https://doi.org/10.5755/j01.ee.34.4.33160  (JIF=1.9) 

25. Moslehpour M, Firman A, Sulistiawan J, Lin P-K, Nguyen HTT. (2023). Unraveling the Puzzle of Turnover Intention: 
Exploring the Impact of Home-Work Interface and Working Conditions on Affective Commitment and Job 
Satisfaction. Behavioral Sciences, 13(9), 699.https://doi.org/10.3390/bs13090699 (JIF=2.5; SJR Q1; 0.828) 

26. Zhou, Jincheng, Dan Wang, Shahab S. Band, Changhyun Jun, Sayed M. Bateni, M. Moslehpour, Hao-Ting Pai, Chung-
Chian Hsu, and Rasoul Ameri (2023). Monthly river discharge forecasting using hybrid models based on extreme gradient 
boosting coupled with wavelet theory and Lévy–Jaya optimization algorithm. Water Resources Management 37, no. 10: 
3953-3972. https://doi.org/10.1007/s11269-023-03534-9  (JIF=4.3) 

27. Dadvari, A., Moslehpour, M., & Shira, S. A. (2023). Insta-Influencers’ Endorsement Effect on Consumers’ Purchase 
Intention: Parallel Mediation Role of Brand Credibility and Brand Attitude. Journal of Asia-Pacific Business, 24(4), 254–
272. https://doi.org/10.1080/10599231.2023.2259257 (JIF=2.0) 

28. Moslehpour, M., Faez, S. E., Gupta, B. B., & Arya, V. (2023). A Fuzzy-Based Analysis of the Mediating Factors Affecting 
Sustainable Purchase Intentions of Smartphones: The Case of Two Brands in Two Asian Countries. Sustainability, 15(12), 
9396. (JIF=3.9) 

29. Xu, J., Moslehpour, M., Tran, T. K., Dinh, K. C., Ngo, T. Q., & Huy, P. Q. (2023). The role of institutional quality, 
renewable energy development and trade openness in green finance: Empirical evidence from South Asian countries. 
Renewable Energy, 207, 687-692. (JCR Q1; TOP 17%; JIF=9.1) 

http://doi.org/10.4018/IJSWIS.356388
https://doi.org/10.5755/j01.ee.35.2.33189
https://doi.org/10.1504/IJIMA.2024.137919
https://doi.org/10.5755/j01.ee.35.1.33012
https://doi.org/10.1080/15377857.2024.2303509
https://doi.org/10.5755/j01.ee.35.2.33189
https://doi.org/10.1080/17543266.2024.2329191
https://doi.org/10.1007/s10668-023-03725-9
https://doi.org/10.1007/s10668-023-03424-5
https://doi.org/10.1007/s10668-023-03424-5
https://doi.org/10.5755/j01.ee.34.4.33160
https://doi.org/10.3390/bs13090699
https://doi.org/10.1007/s11269-023-03534-9
https://doi.org/10.1080/10599231.2023.2259257
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30. Sadiq, M., Moslehpour, M., Qiu, R., Hieu, V. M., Duong, K. D., & Ngo, T. Q. (2023). Sharing economy benefits and 
sustainable development goals: Empirical evidence from the transportation industry of Vietnam. Journal of Innovation & 
Knowledge, 8(1), 100290. https://doi.org/10.1016/j.jik.2022.100290  (JCR Q1; TOP 0.47%; JIF=15.5) (SJR Q1; 3.341) 

31. Jinliang, W., Moslehpour, M., Tran, T.K. et al. (2023) Are green HRM Practices enough to build successful green ventures 
interlinked with innovation and knowledge-sharing behavior? Case of China. Environ Sci Pollut Res 30, 97629–97644. 
https://doi.org/10.1007/s11356-023-29018-2  (JIF=5.8) (2022) 

32. Sulistiawan, J., Moslehpour, M., & Lin, P. K. (2022). Linking Passion for Work and Emotional Exhaustion in Indonesian 
Firefighters: The Role of Work–Family Conflict. International Journal of Environmental Research and Public Health, 19(22), 
14629. (JIF=3.39) 

33. Moslehpour, M., Song, C., Tran, A. T., Wong, W. K., & Enkhtaivan, O. (2022). The invigorating influence of relationship 
marketing on purchase intention in fine arts sector. Asia-Pacific Journal of Business Administration, 14(4), 573-591. 
(JIF=3.25) 

34. Ghasemi, M., Akbari, M. A., Jun, C., Bateni, S. M., Zare, M., Zahedi, A., ♦Moslehpour, M. & Chau, K. W. (2022). 
Circulatory System Based Optimization (CSBO): an expert multilevel biologically inspired meta-heuristic 
algorithm. Engineering Applications of Computational Fluid Mechanics, 16(1), 1483-1525. (JIF=8.39) 

35. Zhang, G., Davoodi, S., Shamshirband, S., Ghorbani, H., Mosavi, A., & ♦Moslehpour, M. (2022). A robust approach to 
pore pressure prediction applying petrophysical log data aided by machine learning techniques. Energy Reports, 8, 2233-
2247. (JCR Q2; TOP 42.6%; JIF=5.1) 

36. Band, S. S., Ardabili, S., Mosavi, A., Jun, C., Khoshkam, H., & ♦Moslehpour, M. (2022). Feasibility of soft computing 
techniques for estimating the long-term mean monthly wind speed. Energy Reports, 8, 638-648. (JCR Q2; TOP 42.6%; 
JIF=5.1) 

37. Nguyen, T. T. H., Phan, G. Q., Wong, W. K., & ♦Moslehpour, M. (2023). The influence of market power on liquidity 
creation of commercial banks in Vietnam. Journal of Asian Business and Economic Studies, 30(3), 166-186. 
https://doi.org/10.1108/JABES-06-2021-0076  (JCR Q1; TOP 18.47%; JIF=3.6) 

38. Chau, K. Y., Moslehpour, M., Tu, Y. T., Tai, N. T., Tien, N. H., & Huy, P. Q. (2022). Exploring the impact of green energy 
and consumption on the sustainability of natural resources: Empirical evidence from G7 countries. Renewable Energy. 
(JCR Q1; TOP 17%; JIF=9.1) 

39. Band, S. S., Ardabili, S., Sookhak, M., Theodore, A., Elnaffar, S., ♦Moslehpour, M., & Mosavi, A. (2022). When Smart 
Cities Get Smarter via Machine Learning: An In-depth Literature Review. IEEE Access. (JIF=3.36) 

40. Moslehpour, M., Shalehah, A., Rahman, F. F., & Lin, K. H. (2022, March). The Effect of Physician Communication on 
Inpatient Satisfaction, Healthcare 10(3), 463-480. (JIF=2.8) 

41. Karami, H., DadrasAjirlou, Y., Jun, C., Bateni, S. M., Band, S. S., Mosavi, A., Moslehpour, M., & Chau, K. W. (2022). A 
novel approach for estimation of sediment load in Dam reservoir with hybrid intelligent algorithms. Frontiers in 
Environmental Science, 165. (JCR Q2; Top 39.5%; JIF=3.7) 

42. Sulistiawan, J., Moslehpour, M., Diana, F., & Lin, P. K. (2022). Why and When Do Employees Hide Their 
Knowledge? Behavioral Sciences, 12(2), 56. (JIF=2.28) 

43. Band, S. S., Ardabili, S., Yarahmadi, A., Pahlevanzadeh, B., Kiani, A. K., Beheshti, A., & ٌّ Moslehpour, M. (2022). A 
Survey on Machine Learning and Internet of Medical Things-Based Approaches for Handling COVID-19: Meta-
Analysis. Frontiers in Public Health, 10. (JIF=3.70) 

44. Moslehpour, M., Chang, M-L, Pham, V.K., Dadvari, A. (2022). Adopting the configurational approach to the analysis of job 
satisfaction in Mongolia, European Research on Management and Business Economics, Volume 28, Issue 1,100179, 
https://doi.org/10.1016/j.iedeen.2021.100179. (JCR Q1; TOP 14.1%; JIF=6.4) 

45. Moslehpour, M.; Ismail, T.; Purba, B.; Wong, W.-K. (2022), What Makes GO-JEK Go in Indonesia? The Influences of 
Social Media Marketing Activities on Purchase Intention. J. Theor. Appl. Electron. Commer. Res., 17, 89-103. 
https://doi.org/10.3390/jtaer17010005. (JIF=5.6) 

46. Dadvari, A., ٌّ Moslehpour, M., Yang, T. Y., & Viridiana Pérez Vega, M. (2022). What Motivates Tourists to Get Involved in 
Cyberspace? A Comparative Look at Two Countries. Iranian Journal of Management Studies, 15(3), 515-530. (JIF=0.87) 

47. ٌّ Moslehpour M, Chaiyapruk P, Faez S, Wong W-K. (2021). Generation Y’s Sustainable Purchasing Intention of Green 
Personal Care Products. Sustainability. 2021; 13(23):13385-13399. https://doi.org/10.3390/su132313385(JIF=3.9) 

https://doi.org/10.1016/j.jik.2022.100290
https://doi.org/10.1007/s11356-023-29018-2
https://doi.org/10.1108/JABES-06-2021-0076
https://doi.org/10.3390/jtaer17010005
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48. ٌّ Moslehpour, M., Song C, Tran AT, Wong W, Enkhtaivan O (2022), "The invigorating influence of relationship marketing 
on purchase intention in fine arts sector". Asia-Pacific Journal of Business Administration, Vol. 14 No. 4 pp. 573–591, 
doi: https://doi.org/10.1108/APJBA-03-2021-0128 (JCR Q2; TOP 28%; JIF=4.6) 

49. Moslehpour, M., Tiwari, A.K. and Ebrahimi Pourfaez, S. (2024), "The effect of social media marketing on voting intention; 
an application of multidimensional panel data", International Journal of Emerging Markets, Vol. ahead-of-print No. ahead-
of-print. https://doi.org/10.1108/IJOEM-08-2022-1250  (JIF=2.7) 

50. Moslehpour, M., Kurrahman, T., & Sulistiawan, J. (2024). How does Cultural Intelligence Influence Teamwork Capability? 
The Role of Leader Emergence and Relational Identification. Engineering Economics, 35(1), 90-101. (JIF=1.8) 

51. Moslehpour, M., Schafferer, C., Lewi, S., Kurniawati, D., Pham, V. K., & Faez, S. E. P. (2024). The Influence of Social 
Media Marketing on Voting Intention in Indonesia. Journal of Political Marketing, 1–28. 
https://doi.org/10.1080/15377857.2024.2303509 (JIF=1.2) 

52. Moslehpour, M., Ekowati, D., & Sulistiawan, J. (2023). Corporate Sustainability Practices in Indian Automobile Industry: 
Enhancing Government Initiatives, Economic Improvements, and Environmental Practices. Engineering Economics, 34(4), 
456-469. (JIF=1.9) 

B) Scopus Journals and EI Proceedings (♦corresponding author) (past 5 years) 
1. Walawalkar, A. M., Moslehpour, M., Negash, Y. T., Akhbar, T., & Kumar, V. (2026). Circular Supply Chain Partnership 

Performance Indicators in the Paint and Coating Industry using a Sustainable Balanced Scorecard Framework. Cleaner 
Production Letters, 100136. https://doi.org/10.1016/j.clpl.2026.100136 (Q1, SJR=1.028) 

2. Shalehah, A., Moslehpour, M., Amin, K., Rizaldy, H., & Walawalkar, A. M. (2026). Integrating Social Media’s Role in 
Elections with the Theory of Planned Behavior: A Comprehensive Examination of Voter Intention. In International 
Conference on ICT for Sustainable Development (pp. 74-83). Springer, Cham. 

3. Phattanaviroj, T., Moslehpour, M., Pappachan, P., Cajes, N. C., Gupta, B. B., & Rahaman, M. (2025). A novel predictive 
framework for green transportation and EV policy toward sustainable mobility and emission reduction. Green Technologies 
and Sustainability, 100260. https://doi.org/10.1016/j.grets.2025.100260 (SJR=1.9) 

4. Pham, T. H. A., Lin, C. Y., Moslehpour, M., Van Vo, T. T., Nguyen, H. T., & Nguyen, T. T. H. (2024). What role financial 
development and resource-curse situation play in inclusive growth of Asian countries. Resources Policy, 88, 104498. 
https://doi.org/10.1016/j.resourpol.2023.104498  (SJR Q1; 2.381) 

5. Pham, T. H. A., Lin, C. Y., Moslehpour, M., Van Vo, T. T., Nguyen, H. T., & Nguyen, T. T. H. (2024). What role financial 
development and resource-curse situation play in inclusive growth of Asian countries. Resources Policy, 88, 104498. 
(SJR Q1; 2.381) 

6. Zhou, Z., Chau, K. Y., Sibghatullah, A., ♦Moslehpour, M., Tien, N. H., & Shukurullaevich, K. N. (2024). The role of green 
finance, environmental benefits, fintech development, and natural resource management in advancing 
sustainability. Resources Policy, 92, 105013. https://doi.org/10.1016/j.resourpol.2024.105013 (SJR Q1; 2.381) 

7. Nguyen, K. L., Moslehpour, M., Aminah, H., & Sulistiawan, J. (2024). Human resource practices and organizational 
support as the determinants in enhancing Vietnamese retail employee engagement: the mediating role of job 
enrichment. Business: Theory and Practice, 25(1), 295-307. DOI: https://doi.org/10.3846/btp.2024.19008 (SJR=0.34) 

8. Yu, C., Moslehpour, M., Tran, T. K., Trung, L. M., Ou, J. P., & Tien, N. H. (2023). Impact of non-renewable energy and 
natural resources on economic recovery: Empirical evidence from selected developing economies. Resources Policy, 80, 
103221. (SJR Q1; 2.381) 

9. Moslehpour, M., Aldeehani, T. M., Sibghatullah, A., Tai, T. D., Phan, T. T. H., & Ngo, T. Q. (2023). Dynamic association 
between technological advancement, green finance, energy efficiency and sustainable development: evidence from 
Vietnam. Economic Research-Ekonomska Istraživanja, 36(3), 2190796. (SJR Q2; 0.798) 

10. Moslehpour, M., Yin Chau, K., Du, L., Qiu, R., Lin, C. Y., & Batbayar, B. (2023). Predictors of green purchase intention 
toward eco-innovation and green products: evidence from Taiwan. Economic Research-Ekonomska Istraživanja, 36(2). 
https://doi.org/10.1080/1331677X.2022.2121934  (SJR Q2; 0.798) 

11. Ye, J., Moslehpour, M., Tu, Y. T., Vinh, N. T., Ngo, T. Q., & Nguyen, S. V. (2023). Investment on environmental social and 
governance activities and its impact on achieving sustainable development goals: evidence from Chinese manufacturing 
firms. Economic Research-Ekonomska Istraživanja, 36(1), 333-356. (SJR Q2; 0.798) 

12. Jinliang, W., Chau, K. Y., Baei, F., ♦Moslehpour, M., Nguyen, K. L., & Nguyen, T. T. H. (2023). Integrated perspective of 
eco-innovation, green branding, and sustainable product: a case of an emerging economy. Economic Research-
Ekonomska Istraživanja, 36(3), 2196690. (SJR Q2; 0.798) 

https://doi.org/10.1108/APJBA-03-2021-0128
https://doi.org/10.1108/IJOEM-08-2022-1250
https://doi.org/10.1080/15377857.2024.2303509
https://doi.org/10.1016/j.clpl.2026.100136
https://doi.org/10.1016/j.grets.2025.100260
https://doi.org/10.1016/j.resourpol.2023.104498
https://doi.org/10.1016/j.resourpol.2024.105013
https://doi.org/10.3846/btp.2024.19008
https://doi.org/10.1080/1331677X.2022.2121934
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13. Ye, J., Moslehpour, M., Tu, Y. T., Vinh, N. T., Ngo, T. Q., & Nguyen, S. V. (2022). Investment on environmental social and 
governance activities and its impact on achieving sustainable development goals: evidence from Chinese manufacturing 
firms. Economic Research-Ekonomska Istraživanja, 1-24. (SJR Q2; 0.798) 

14. Aminah, H., Lin, P. K., Susita, D., Helexandra, L., & ٌّ Moslehpour, M. (2022). How Does Servant Leadership Affect Public 
Employees' Organizational Citizenship Behavior? International Journal of eBusiness and eGovernment Studies, 14(1), 
361-387. (SJR=0.26) 

15. Ady, S. U., Moslehpour, M., Van, D. N., Johari, S. M., & Hieu, V. M. (2022). The Impact of Sustainable Tourism Growth on 
the Economic Development: Evidence from a Developing Economy. Cuadernos de Economía, 45(127), 130-139. 
(SJR=0.24) 

16. Firman, A., Moslehpour, M., Qiu, R., Lin, P. K., Ismail, T., & Rahman, F. F. (2022). The impact of eco-innovation, 
ecotourism policy and social media on sustainable tourism development: evidence from the tourism sector of 
Indonesia. Economic Research-Ekonomska Istraživanja, 1-21. (SJR Q2; 0.798) 

17. Aminah, H., Moslehpour, M., Rizaldy, H., Batchuluun, S., & Sulistiawan, J. (2022). Understanding the Linear and 
Curvilinear Influences of Job Satisfaction and Tenure on Turnover Intention of Public Sector Employees in 
Mongolia. Advances in Decision Sciences, 26(3), 25-53. (SJR=0.27) 

18. Lee, C. S., Cheang, P. Y. S., & Moslehpour, M. (2022). Predictive Analytics in Business Analytics: Decision 
Tree. Advances in Decision Sciences, 26(1), 1-29. (SJR=0.27) 

19. Hon, T-Y; Moslehpour, M.; Woo, K-Y (2021).  Review on Behavioral Finance with Empirical Evidence, Advances in 
Decision Sciences, 25(4), 30. https://doi.org/10.47654/v25y2021i4p15-41 (SJR=0.27) 

20. Ernawati, R.; Ferry F.; Siti K.; Dwi R.; Sulistiawan, J.; ٌّ Moslehpour, M. (2021): The Effectiveness of Web-Based 
Audiovisual Media Applications in Monitoring Children's Growth to Prevent Stunting. Advances in Decision Sciences, 
25(3), 46-57. https://doi.org/10.47654/v25y2021i3p46-57 (SJR=0.27) 

21. Moslehpour, M.; Suen, M.W.; Tu, Y.; Qiu, R. (2021): The Moderating Role of Gender in the Relationship between Ethics 
and Negotiation Style. Advances in Decision Sciences, 25(3), 26-45. https://doi.org/10.47654/v25y2021i3p26-45 
(SJR=0.27) 

22. Moslehpour, M.; Christianti, G.; Lin, PK, Aminah, H.; and Barry, M. (2021). Why Do Taiwanese Consumers Purchase 
Korean Beauty Product? In 2021 7th International Conference on E-Business and Applications (ICEBA 2021). Association 
for Computing Machinery, New York, NY, USA, 219–225. DOI:https://doi.org/10.1145/3457640.3457659  

23. Moslehpour, M.; Lewi, S.; Kurniawati, D., Ismail, T; and Negash, YT. (2021). The Influence of Social Media Marketing on 
Voter's Intention in Indonesia. In 2021 7th International Conference on E-Business and Applications (ICEBA 2021). 
Association for Computing Machinery, New York, NY, USA, 212–218. DOI:https://doi.org/10.1145/3457640.3457660 

24. Firman, A.; Wang Y., and ٌّ Moslehpour. M. (2021). The Critical Factors Selection to Develop Indonesia as a Medical 
Tourism Country – as An Example of AHP. In 2021 7th International Conference on E-Business and Applications (ICEBA 
2021). Association for Computing Machinery, New York, NY, USA, 168–174. 
DOI:https://doi.org/10.1145/3457640.3457650 

25. Sulistiawan, J., Moslehpour, M., Lin, P., and Lin, PK. (2021). Employability Paradox, Movement Capital and Employees 
Turnover In indonesia. In 2021 7th International Conference on E-Business and Applications (ICEBA 2021). Association 
for Computing Machinery, New York, NY, USA, 141–146. DOI:https://doi.org/10.1145/3457640.3457647 

C) Chapters in Edited Books (♦corresponding author) 
 

1. ٌّ Moslehpour M., Thanh H.L.T., Van Kien P. (2018) Technology Perception, Personality Traits and Online Purchase 
Intention of Taiwanese Consumers. In: Kreinovich V., Sriboonchitta S., Chakpitak N. (eds) Predictive Econometrics and 
Big Data. TES 2018. Studies in Computational Intelligence, vol 753. Springer, Cham. ISSBN: 978-3-319-70941-3  
https://doi.org/10.1007/978-3-319-70942-0_28  

 
2. Munkh-Ulzii, ٌّ Moslehpour M., Van Kien P. (2018) Empirical Models of Herding Behaviour for Asian Countries with 

Confucian Culture. In: Kreinovich V., Sriboonchitta S., Chakpitak N. (eds) Predictive Econometrics and Big Data. TES 
2018. Studies in Computational Intelligence, vol 753. Springer, Cham.  
ISSBN: 978-3-319-70941-3; ISSN: 1860-949X; ISSN: 1860-9503 (electronic) 
https://doi.org/10.1007/978-3-319-70942-0_34  

 
3. Kayak, M., Kozak, M., & Moslehpour, M. (2013). How Perceived Global Brands Influence Consumer Purchasing Behavior 

of Starbucks. In M. Kozak & N. Kozak (Eds.), Aspects of Tourist Behavior (pp.35-46). United Kingdom: Cambridge 
Scholars Publishing. 

https://doi.org/10.47654/v25y2021i4p15-41
https://doi.org/10.47654/v25y2021i3p46-57
https://doi.org/10.47654/v25y2021i3p26-45
https://doi.org/10.1007/978-3-319-70942-0_28
https://doi.org/10.1007/978-3-319-70942-0_34
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ISSBN: 978-3-319-70941-3; ISSN: 1860-949X; ISSN: 1860-9503 (electronic) 
https://doi.org/10.1007/978-3-319-70942-0_34  

 
D) Textbooks 

 
1. Effective Presentation Skills (New Online Version): Building on the tradition of previous versions, this updated edition 

incorporates AI applications and online learning platforms. 
Status: In progress 
Expected completion: February 2027 (Demo1) (Demo2)  
 

2. Effective Presentation Skills (New Online version): Following the tradition of previous versions up dated with AI 
applications and online platform. 
In progress, February 2027 
 

3. Effective Presentation Skills (3rd Edition): Textbook, targeted at EFL English students, graduate students, and 
professionals looking forward to improving their presentation skills 
Taipei-Taiwan 
Tung Hua Book Company LTD, Third Edition: September 2023 

 
4. Internet@English.EFL (4th Edition): Textbook, targeted at  non-native English students about Internet and English 

Taipei-Taiwan 
Tung Hua Book Company LTD, September 2015 

 
5. New TOEIC: TOEIC Vocabulary and Listening textbook, targeted at intermediate ESL/EFL students  

Taipei-Taiwan 
Linking English Company LTD, February 2013 

 
6. Exploring Cultures through Movies: Listening and conversation textbook, targeted at intermediate ESL/EFL students  

Taipei-Taiwan 
Tung Hua Book Company LTD, September 2011 

 
  

https://doi.org/10.1007/978-3-319-70942-0_34
https://drive.google.com/file/d/1CUsStPjMq_4I0wWSVE6FRdAFOh4FaR9n/view?usp=sharing
https://drive.google.com/file/d/1HRxkEBy_aMkIkJaJmVwPg5VB9poIQZAn/view?usp=sharing
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AWARDS AND SCHOLARLY IMPACTS 
 
World’s Top 2% Scientist (Profile) 
 
Best Teaching Award (Asia University) 

• Description: This award recognizes exceptional teaching performance and dedication to student success at Asia 
University. Awarded for consistently high student evaluations, innovative teaching methods, and significant contributions to 
curriculum development. The award highlights a commitment to fostering a positive and engaging learning environment. 

 
Associate Chief Editor (Advances in Decision Science) (2022~2025) 

• Description: As Associate Chief Editor of Advances in Decision Science, responsible for overseeing the peer-review 
process, managing editorial decisions, and ensuring the publication of high-quality research articles. This role involves 
collaboration with a global network of scholars and contributing to the journal's growth and reputation in the field of 
decision science. 

 
Associate Editor (Annals of Financial Economics) (2022~2025) 

• Description: In this role, I contribute to the editorial leadership of the Annals of Financial Economics, managing 
submissions, coordinating with reviewers, and making critical editorial decisions. This position requires a deep 
understanding of financial economics and a commitment to advancing research in the field. 

 
Reviewer (Emeralds, Sage, MDPI, and several independent peer-reviewed journals) (2018~Present) 

• Description: As a reviewer for prominent academic publishers like Emerald, Sage, and MDPI, as well as independent 
peer-reviewed journals, responsible for critically evaluating research manuscripts, providing constructive feedback, and 
ensuring the integrity and quality of published research. This role underscores a commitment to upholding academic 
standards and contributing to the scholarly community. 

 
Best Conference Paper Award (2018) 

• Description: Awarded for presenting the best paper at the 15th International Conference on Service Systems and Service 
Management ICSSSM 2018 Program, this recognition highlights the originality, rigor, and impact of the research 
presented. The award reflects a significant contribution to the conference theme and the broader academic discourse. 

 
 
PERSONAL INFORMATION 
Citizenship: U.S. & Taiwan 
Languages: English, Spanish, Persian (Farsi) (advanced level), Chinese (Mandarin) (basic level) 
 
Google Scholar: 
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=massoud+moslehpour&btnG=&oq=Massoud+Mos 
 
ORCID: 
https://orcid.org/0000-0001-8808-2407 
  
 
References 
Available upon request 

https://topscinet.com/scientist_profile/Moslehpour,%20Massoud/2011/?stype=single_year
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=massoud+moslehpour&btnG=&oq=Massoud+Mos
https://orcid.org/0000-0001-8808-2407
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